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NMPUBETCTBUA YMACTHUKAM OOPYMA

JNasus KyapatosB

MUHUCTP MHBECTULLMIA, MPOMBILLNEHHOCTU U TOProBAK Pecnybnmnku Y3beKkncTaH

«3TO 3HAUYMMOE COBbITVE OTKPbIBAET HOBbIE MepPCrneKTVBbI 414
Pa3BUTUA TOProOBO- SKOHOMUYECKOIo COTPYOAHMYECTBa Mexay
Y36eKncTaHoM, Poccren 1 opyrmmm ctpaHamum LleHTpanbHom A3mu.

CerogHa MUP CTPEMUTENBbHO MEHSAETCH, U LMPPOBM3aLLMA,
MHHOBALUMU 1N HOBbIE TEXHOIOMMUM CTaHOBATCA HEOTbEMIIEMOM YacCTbio
rnobGanbHbIx MpoLleccoB. PopyM NpeaoCcTaBNAaAeT YHUKANbHYO
BO3MOYKHOCTb A1 O6CY)KAEHUA MepenoBbiX peLleHni

M YKpenieHns NapTHEPCKMX OTHOLLEHWIN, KOTOPble MO3BONAT Co34aTb
MPOYHYI OCHOBY OJ1F JafibHEMLLEro POCTa U MPOoLBETaHWA HaLMX
SKOHOMMUK.

A yBepeH, 4To PopyM CTaHET KaTa/lM3aTOPOM HOBbIX yCMeLLHbIX
MHULUMATKMB, KOTOPbIE BHECYT 3HaYMMbIN BKad B pasBUTME
pPernoHa bHOM TOPrOBAU U 31EKTPOHHOW KOMMEPLIUM».

N 2N

AHgpen Kapnos

Mpencenatens NpaBneHmnsa AcCoLmalmm aKCNepToB PbiHKa puTenna

«YTOGbBI OCTaBaTbCA Ha NUONPYIOLLMX MO3MLMAX, HEOBXOOMMO

He TOMbKO MOTU B HOTY CO BPEMEHEM, HO U1 OrnepexaTb ero, BHeapsas
rnepenoBble peLleHns U adanTUpyach K HOBbIM ycnoBuraM. Ha Qopyme
BaC YXOYT 9KCMePTHbIE CECCUU, KPYT/ible CTOMbI, MSIeHapHble
OMCKYCCUM M yCrellHble KeMNCbl, KOTOPble OTpaXKatoT nydline
MPaKTUKM U MOMOratoT BbiCTpaMBaTh CTpaTterMm ona 6yayLlero pocTa.

YBepeH, 4to Central Asia Retail Week cTaHeT rmaBHOM MioLlagKom
ONa perynapHoOro B3amMMoaencTema y4acTHUKOB PbiHKa, o6MeHa
rnepenoBbiIMU UOEAMU M BHEOPEHWI MHHOBAL M B 06N1acTn putenna
M 3NEKTPOHHOM KOMMepLUMK. BlanMogencTBme 1 COTPpYaHUYECTBO,
KOTOpOE Mbl 3[eCb Hana)xmnBaeMm, 6e3yCcrioBHO, BHECET 3HAYUTENbHbIN
BK/1a[d B pa3BUTME SKOHOMUK CTpaH LleHTpanbHoOM A3ni».
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O MEPOINMPUATUA

Central Asia Retail Week — aTo MexxayHapoagHoe cobbiTue, KoTopoe
obbegMHaeT y4aCTHUKOB PO3HMYHOWM TOProBAM, MOCTABLLMKOB M
npowsBoauTenen NoTpebunTenbCkom NPoayKLUMKW, peLleHunin ona puTtenna,
KOHCaNTUHIOBble KOMMAaHWK, OTpac/1eBble 06beaMHEHMSA M OpraHbl BMAcTuW. RETAIL WEEK

dopyM coBMecCTUT B cebe aBa popmarTa:

- TPAOMLMOHHAA NMoLlagKa C HETBOPKUHIOM O19 0O6Cy»KaeHUS
aKTyasbHbIX MPO6AeM pUTenia U NOMCKa COBMECTHbIX peLleH NI
ans émsHeca;

- BbICTaBOYHbIV GOPMAT C LUMPOKMMU BO3IMOXKHOCTAMM HATMFQHO
NPOOEMOHCTPUPOBATL MepenoBble Pa3paboTKM U TEXHOMOM MM
B chepe puTenna. Ha BbicTaBKe BeayLlMe MOCTaBLLMKY,
CEePBUCHbIE U KOHCANTUHIOBblEe KOMMaHUM MPOAEMOHCTPUPYIOT
nepenoBble pa3paboTKM U TEXHONOMMK B chepe putemnna,
NpeacTaBaTT HOBeWLMe TOBapbl U yCnyrn. focTen »ayT
MacCTep-Kiacchl, Nyyllme peLlleHna Ons MarasmHoB,
crieymanbHble MpeanoyXXeHus OT SKCMOHEHTOB.

OOPYM B LLUDPAX
1500+ 50+ 500+ 200+

YYACTHUKOB NENOBDbIX KOMMAHUN CNMUKEPOB
MEPOMPUATUNA
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XYPPAM TEWWABAEB BAYECJ/IAB NAK MHOMXXOH ABAlYPAXMOHOB AHOPEU KAPINOB BJ1AONTEH MAKCUMOB BJIAOAUCNAB KYPBEATOB
3aMecTuUTeNb MUHUCTPa MHBECTULINNA, MepBblt 3aMecTUTENb AMPEKTOpa HayanbHUK genaptameHTa Mpepcepatens NnpaBneHus Buue-npe3suaeHT «OMNOPbI POCCUN», eHepanbHbI AUPEKTOP TOProBoOM ceTh
MPOMbILINEHHOCTU U TOProBInN HAMN BHelLHel ToproBnn MuHmucTepcTea Accoumanmmn sKCNepToB pblHKa putenna npe3naeHT Accoumaumm «MNartepoyka»
Pecny6nuku Y36ekucTaH WHBECTULINI, MPOMbILLNIEHHOCTU ManodpopMaTHOM Toproenn

v Toproenu Py3

a

o

AMUTPUN PYCAKOB KOHCTAHTUH JTOKTEB AHHA NEBEAEBA AHXXENA PABOBA HUKOJTAU NETPOB AKMAIJ1b NPUMKYITOB
[lMpeKTop No B3anMoaeNCTBMIO MCMoNHUTENbHBIN AMPEKTOP BuLie-Npe3naeHT No MapKETUHTY [vipekTop dpopmaTa TeHepanbHbIN AMPEKTOp Tnaea MNpepacTaButensctea Wildberries
C opraHamu rocyfapcTBEHHOM BacTu HunbceH Accoumaumm 3KCNepToB pbiHKa puTeiina «WKECTKWUM» ANCKayHTep Makro B Y36eKuncTaHe
CEPBUCOB 3MEKTPOHHOW KOMMEPLIMK «MarHuT»
AHpaeKc

DY

APTEM COKOJ10B BNAOANMUP TOHYAPEBUY AEHUC KOCAYEHKO ACKAPXXOH 3AKUPOB AHOPE/ KOBAKUH AJNEKCAHOP MUPOHDIYEB

Mpe3naeHT Accoumnaumm KomnaHmi [npekTop no pa6oTe ¢ permoHanbHbIMKU FeHepanbHbI AVPEKTOp HauanbHWK ynpaBneHus passutus CEO [MpeKTop no passuTtmio
VNHTEPHET-TOProBnn 1 3apy6eXXHbIMU OpraHaMm rocyfapCcTBEHHOM BNacTh M Cosmetic cdepbl 060pOTa KPUMTO-aKTUBOB Uzum Tezkor Baraka Market
(AKMAT) Ozon HAMMN

e
——

I -
APTEM MNECTEPEB OMUTPUN BEH30PYK YXXAXOHI'MP YCMOHOB UNbLUAT XAMETOB KCEHUA KOYEPIT'MHA MAPUHA NON9IKOBA
PykoBoautenb OTAena MapKkeTuHra CEO AunpekTop FeHepanbHbI AUPEKTOp ANpeKTop No MapKeTUHTy «YMam Mpynn» KoMMepueckuit gupektop

Bil Uzum E-com ZOOD Uzum Market («<HapopaHbIn», Globus, «docTtop» n SPAR) Baraka Market
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Mpepcepatens
AccoumaLMm 3NeKTPOHHOM KOMMePLIMK

OJ1IblrA KOHOPATbEBA

[IMpeKTOp Mo 3aKymnkam
Bil

MAPUA CTPOEBA MYPAT A3BAMOB
[IMpeKTOop Mo MapKeTUHrY OcHoBatenb 1 Mpeacenatens
M Cosmetic Accoumaummn OpaHyansnHra YsbekmcraHa

HAPIrMsA MUPAJTIUMOBA

[lMpeKTop KpUMNTO-MarasuHa
CryptoMAG

APTEM KJTUMEHKO

Lupektop OO0 Heemera

OJIUMXXOH 3AKUPOB AJIEKCEN IKOBEHKO

WNcnonHUTeNbHbIN ANPEKTOP OcHoBaTenb
UZCARD Lockton Solutions

retailweek.uz

CINMUKEPDbI DOPYMA

LUABKAT PACYJ1IOB

[MpeKTop Mo MapKeTUHrY
Baraka Market

OVEP MNUP3AAXMEQOB AMUTPUA BbINPULIKUI BNAOUMUP MUCKYHOB

Mpepcepatens NnpaBneHUs WUT-pupekTop KoMMepueckuit gupektop
MapkeTuHroBown accoumanmm YsbekmcraHa M Cosmetic M Cosmetic

PA®AUIIb CAJTUXOB

EBrEHUUN PAHbKO KAMPOHBEK MYXAMMALOVEB AEHUC CTPYKOB
PykoBoauTenb GUHTEX-HanpaBneHms HayanbHuK ynpasneHus [vpeKTOp Mo passuTUIo, leHepanbHbI AVPeKTOP
Ediweb Mo perynnpoBaHuio U pasBUTUIO Aupekumnsa no MHGOPMaLMOHHBIM TEXHONOMUAM Geointellect
3NEKTPOHHOM KoMMepLmn HAMM «JIEHTA»

CEPTEM UJTIOXA

YneH npasneHus
AccoupaLiMm SKCNepToB PbiHKa pUTteina

BACWUJIN NAHOB AEHUC WWUNKUIoB

3aMecTuTeNb reHepanbHOro AVPeKTopa CEO
00O «AaBaHTYM» Lockton Hub

ANEKCEN UBAHOB

OcHoBaTenb 1 pyKoBoauTesb
Customer Experience Laboratory

.

AKMAJ1Ib PAUMOB CAUOAMUP MAPYOXYIKAEB AMUTPUN YNCTAKOB BAKTbIAP MYXAMEQ

Ex-CEO Dodo Pizza Tashkent Chief Data Officer PykoBopguTenb noptdena NpoeKToB PykoBoauTenb nopTdens NpoeKTos
Co-founder Chase Group Korzinka Go «JTEHTA» «JIEHTA»
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KAPUHA BOJIbHOBA BAJIEPUA PYCUH YNYIBEK TABAKKAJ/10B ronnda NdlEHKO OTABEK HACbIPOB POMAH MA3YP
AunpekTop no nepcoHany CEO Mpepcepatens MpaBneHnsa YneH HabnogatenbHoro CoeTa rpynnbl Mpepcepatens CEO
K TECHNODOM u Airba Ecosystem Logistics Orient Mybank Havas, HRD LieHTpanbHo-A3naTtcko duHTex Accoumaunmn Mountain Ridge: Executive Search,

Management Selection & IT Recruitment

HAPIMCA BAUMUP3AEBA SUHAUOA CTAPYXUHA MAI3yYM TOJIEWL HAOLEXXOA MEOBEOHUKOBA UWPUHA NETPAKOBA OJ1blr'A HYyAuUHA

JVpeKTop Nno npoekTam TpaHchopMaumnmn HRD 3akocucteMbl Co-ocHoBaTenb 1 CEO oHnanH cepBuca PykoBoAuUTENb y4e6GHOro LieHTpa HAunpekTop no nepcoHany PykoBoauTenb cny6bl KasHavencTea
Ishonch Uzum EasyTap. Y4acTHWUK pernTuUHra Korzinka M Cosmetic Korzinka

Forbes «30 Monoxe 30»

ANEKCAHOP ®oUUNNoBU4y AHAPA KYJNTATAEBA PYCTAM TOLLOB BAYECJ/IAB KPIOYKOB FTAJIMHA KAH AHAP KOCTEHKO
Mpencenatens MpaeneHns [pekTop [enapraMeHTa yrnpaBneHus TanaHTamm Mpeacenatens Accoumnaumm [peKTop Mo noructuke [vpeKTop AenapTaMeHTa OcHoBaTenb
Uzum Bank Magnum IT-ALLIANCE Bil M0 YNPaBAeHMIO NEPCOHaNOM KSP CONSULTING
Texnomart

N

MAPUHA MACITAHCKA4 YPMATBEK BEMLLEHAJZIMEB ABOYPAXMOH ABQYPALLUOOB MMEB LWWEBLLOB AHOPEM LWWEHHUKOB CAPOOP KAODbLIPOB
PykoBoauTtenb AenaptaMeHTa JAnpeKTop No MapKeTUHry Ynpasnaiowmit aupekTop/rnaea cynep snna DUHaHCOBbIV AMpPeKTop YnpaBnsiowmnii AnpexkTop GR
Mo pPa3sBUTUIO MPOAYKTa Ishonch KoMnaHwusa Alif M Cosmetic Kanutan 6aHk AHpekc Y3bekuncraH

MouTa Poccum
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NOYEMY CTOUT NMPUHATDb YHACTUE?

PACLUUMPEHUE TEEOrPADOUU MNMPOLOAX

- YBENUUMTb 6a3y AeN0oBbIX M MOMe3HbIX KOHTAKTOB. Bce 0 MocTaBKax M NOrMCcTUKe 3a ABa OHS.
- Mony4YnTb BO3MOXXHOCTb JTMYHO MOOBLLATLCA C MPeacTaBUTENAMIM KPYMHENLLINX BpeHO0B U MpUBIeYb
MHBecTMUMK. Cpeam y4acTHUKOB 6onee 25 KpyMHbIX CeTeN.

TEXHOJTOT'MN K UHHOBALIUU

B

- MoceTuTb OenoByto NPOorpamMMy M y3HaTb O TpeHaax B IT, HOBbIX TEXHOIOMMAX B pUTenne m
BO3MOXXHOCTAX ONTUMM3aLUM BU3HEC-MPOLLECCOB.

- CTaTb 3KCMOHEHTOM BbICTaBKM M MPEACTaBUTb CBOIO MPOOYKLMIO LUMPOKOM ayanUTOpUNn.

- MO3HaKOMUTBCA C MHHOBALMOHHBIMU Pa3paboTKaMm, KoTopble ByayT NpencTaBneHbl B paMkax Expo,
CPaBHWUTb CYLLECTBYOLLME MPeaoXeHMNs.

- CobpaTtb MHDOPMALMIO O KOHKYPEHTaX, MOTeHLMANbHbIX MOCTaBLUMKAX M MapTHePaXx. j

HETBOPKWHI

- [No3HaKOMUTLCA C BfagesibLaMm N PyKOBOOAUTENAMU KPYMHbIX U CPeaHUNX KOMMaHMM BO BpeM4

HedopManbHOro obLIeHUS.
- HanpaMmyto 3a4aTb BOMPOCHI 3KCMepTaM M1 MonydnTb HOBbIe MOEU M OLeHKY A9 cBoero 6usHeca, a

TaK>XKe O6peCTl/I MoTeHUWMa ibHbIX MapTHepPOB AJ14 6usHeca.




”.

1~) RETAIL WEEK
.A\. CENTRAL ASIA retailweek.uz

Q‘\."

MABHbIE TPEKU OE/TOBOU NMPOrPAMMbI ®OPYMA

MHHOBALLUM,
IT & TEXHOJIOr'UMU

KPUIMTOBAIJIIOTA KATEFOPUMHbIN
U BNIOKMEMH MEHEOXMEHT

KOMMEPYECKAA
HEABUWXUMOCTDb
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TOPIroBO-3AKYTNOYHAA BUPXA

[MaBHag uenb TOpFOBO-BaKyI'IOL-IHOl;I 6I/Ip)+(|/| - NpegoCtTaBTb BO3MOXHOCTb
BCTPETUTLCA JTMLLIOM K JTMLY ON14 npoBeeHd rneperoBOpPOB NnpeacraBmUTE 1AM
pI/ITel;Iﬂa Z LI,I/ICTpI/I6bI-OTepaM C NocCrtaBwWmMKaMn N
KOMIMaHNAMU-TTIPON3BOONTETIAMN.

YuacTtre B TOproBo-3aKyrnoYyHowm brpyke B paMkax QopymMa No3BONUT
JOrOBOPUTBLCH O HOBbIX KOHTPAaKTaX C KPYMHbIMM UTPOKaMU PbIHKOB
PO3HMYHOW TOProBnn LieHTpanbHOM A31KM, a TaKXKe HauyaTb NPOOaXKM

B CETEBYHIO PO3HULLY NpsaMo Ha DopyMe.

2TO OTIMYHAA BO3MOXXHOCTb MO3HAKOMUTbLCA C BlagenbLamMm m
PYKOBOAMTENAMU KOMMaHUI, BO BpeMa HedopManbHOro obLeHUa NoayymTb
HOBbIE MOEN U OLIEeHKY 114 CBOero bmsHeca, 06pecTu NoTeHLManbHbIX
MapTHEPOB.

CTOMMOCTb yYacTus Anga npomssoauTenen
M NOCTaBLUMUKOB TOBapOB U YCNyr:

NAKET NMAKET NMAKET
CTAHOAPT ONMTUMA BU3HEC
(3 BCTPEYWN) (5 BCTPEM) (10 BCTPEY)
200 % 300% 500 %
2700 000 UZS 4 000 000 UZS 6 600 000 UZS

20 000 PYB 30 000 PYB 50 000 PYB
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Awards

RETAIL WEEK

Llenb npeMmm — OTMETUTb CaMblX OOCTOMHbIX ﬂpe,EI,CTaBl/ITeerVI PO3HNYHOIO
PblIHKa, rNMpmB/1e4b BHUMMaHWNE I"IpO(beCCl/IOHaJ'IbHOI'O coobLllecTBa K Hanbonee

3HAYMMBbIM OOCTVMYKEHUAM B 0O1acTun Pa3BUNTNA pl/ITel;IJ'Ia, a TakK>XXe NnoaesinTbCH
CO crieumnanmcCramMum nydlmMMm JOCTUXEHUNAMIKU OTPaCTA.

@
\

CrapT npueMa 3aaBoK 1 uioHA 2025 roga!

ByoyT onpeneneHbl nobegntenu B cneayoumx HOMMHaLMUEX:
- KpynHewnwas cetb Central Asia

- Camag bbicTpopacTyllada ceTb Central Asia

- 9PDEKTUBHbBIV COBMECTHbIN MPOEKT (CETb N MOCTaBLLMK)
- Jly4qimm NormcTmYecKnii CEpBUC 019 puTemnna

- Jly4yimin 6aHKOBCKUM CEpPBUC A9 puTenna

- DMHTEX NPOEKT roga

- Nlyyimm pabortooatens roga

- Jly4qwimm nokynaTenbCKMUM ONbIT B pUtemnne

- Konnabopauwda roga B putemne

- Shop Design

NpueM 3a8BOK ocyulecTBngeTcd Ao 1 aBrycra 2025 r.

Mo BceM BoMpocaM OTHOCUTENbHO HOMUHALLMIA, 3aABOK,
npenocTaBAgeMblx MaTepuranos - awards@retailevent.ru

27 z
CTouMocCTb Noaaym 3asaBKMU: 200 % ‘ % gggggél S

BuneT Ha rana-y)>vH 450 § ‘ 6 000 000 UZS
(HarpaxpeHne AWARDS): 45000 PYB A i
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CTOUMOCTb YHACTUA O OENNETATOB OOPYMA

NMAKET «CTAHAOAPT»

BECIJTIATHO

JaHHbIM MAaKEeTOM MOIYT BOCMO/1b30BaThCH:
putennepbl, FMCG KkoMMNaHMK, opraHbl BMAacTu.

NMAKET «NMPEMUYM»

13 500 000 UZS
1000 § | 122990004

B nakeT BXxoguT:

- YyacTtme B Putenn-rinose.

- YyacTme B rana-y>kmHe (Harpa>xgeHunm npemMmen
Awards).

- VIP-6engy.

- MHOMBMOyanbHOE COMPOBOXOEHME.

NMNAKET «ONMTUMA»

4160 000 UZS

350 $ | 35 000 PYB

JaHHbIM MakKeTOM MOryT BOCMO/1b30BaTbhCH:
KOHCaNTUHIoBble KOMMaHUM, MOCTaBLLUMKIN YCVT,
ONCTPUObIoTEPDI, IT-kOMMNaHMK, 6aHKK 1 Op.

NAKET «OHJTIAUH»

4160 000 UZS

350 $ | 35000 PYB

B nakeT BxoouT:
- [1OCTyN K OHTAaNH-TPaAHCAALLMAM.

- MocnenytoLWmMM OOCTYM K 3aMnm1cK TRaHCIaLUMm
B IMYHOM KabuHeTe.
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NMAPTHEPCKUE NAKETDI

CTPATEMrMYECKUMN
NAPTHEP

450 000 000 UZS
35 000 $ | 3500 000 PYB

NMAPTHEP
PETrMCTPALUU

130 000 000 UZS
10 000 $ | 1000 000 PYB
NMAPTHEP

RETAIL PLOV

130 000 000 UZS
10000 $ | 10090000y

JdononHuTtenbHaa nHPopmMauumsa
06 ycnoBuax napTHepcTBa:

NNATUHOBDbIU
NAPTHEP

320 000 000 UZSs
2500 000 PYB

25000 $

FrEHEPAJIbHbIA NAPTHEP
AWARDS

200 000 000 UZS
15000 $ | 1500 000 PYB

NMAPTHEP VIP LOUNGE
(C NPEAOCTABJIEHUEM KEUTEPUHTA)

130 000 000 UZS
10000 $ | 10090000y

30J/1I0TOMU
NAPTHEP

200 000 000 UZs
1500 000 PYB

15 000 $

ODULIUATIbHDbINA NAPTHEP
AWARDS

100 000 000 UZs
7 500 $ | 750 000 PYB

NMAPTHEP
DOOTO3OHDI

85 000 000 UZS

6500 $ | 650 000 PYE

NAPTHEPCKMUE NAKETbI 419 OPFTAHU3ATOPOB U CMTMKEPOB CECCUA

OPITAHU3ATOP CECCUM

50 000 000 UZs
400 000 PYB

4000 %

NMAPTHEP CECCUMU

40 000 000 UZS
3000% | 300 000 PYB

25 000 000 UZS
2000 $ | 200000 Pys

Bce crioHcopcKue un pekslaMHble BO3MOXXHOCTU MOryT 6bITb aganTupoBaHbl NOA 3anpocbl U UHTEPECHI Ballen KoOMMNaHum,
4YTO NO3BOJIUT MaKCUMaAlIbHO 3¢¢eKTVIBHO ncnosib3oBaTb KOMMep“IeCKVIﬁ norteHuuan CDopyMa.
Bo3MOXXHO co3paHMe HecTaHAAPTHbLIX U UHAUBMAYaNbHbIX CMOHCOPCKUX U PeKaMHbIX peLIJeHVIVI. MbI TaK)Xe rotosbl 06cyﬂVITb C BaMM cneuumasibHble NPoOeKTbl B paMKaX CMOHCOpPCTBa.
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CTOMMOCTDb YHACTUA B BbICTABKE

CTOMMOCTb Y4acTUs CK/1aAblBaeTcs U3 CTOMMOCTU PErnMcTPaLMOHHOIo B3HOCA SKCMOHEHTa U CTOMMOCTU BbICTAaBOYHOM Miowwaamu (o6opynoBaHHOM UK Heo6opyaoBaHHOM).
CTOMMOCTb BKJIlOHaEeT Hasoru.

PEFMCTPALLUOHHbIN B3HOC 3KCMNOHEHTA

250 $ | 3300 000 UZS
25 000 PYb BknloyaeT B cebsl perncrTpaumio yyactTHMKkos ®opyMa ¢ noflydeHMeM NakeTa YUYacTHMKa M NocelleHne MeponpusTUin Aenosom
nporpamMmmbl CENTRAL ASIA RETAIL WEEK 2025.

MHOAUBUAYAJIbHA4A

HEOBOPYOOBAHHAA SACTPOUKA OBOPYOOBAHHAYA

BbICTABOYHA4A NMJIOWAAD 300 $ ‘ 3900 000 UZS BbICTABOYHASA NMNJIOWAAD
30 000 PYB

2700 000 UZS | 5150 000 UZS
* ApeHaa NoLaan He BKIIloYeHa.
200 $ 20 000 PYB CTOMMOCTb BapbUpyeTcsi oT o6beMa pa6oTbl 390 $ 39 000 PYB

M = 2 g
A
! J II'I.‘;? i h [ EHMAAN

Mpun nokynke nnowanmn 6e3 3aCTPonKM ! mﬂ -.I
L g1} \

BO3MOXXHa TOJIbKO UHAUBUAYAJIbHAA
3acTpoMKa no npeaBapuUTesibHOMY
cornacoBaHMIo ¢ iupeKumen.

|
PasmMeLueHne Pop-Up KOHCTPYKLUUMA -
3anpeLueHo.

MHPopMauUio o cBOGOAHbIX CTEHAAX MOXHO YTOUHUTL B Aupekunmn dopyma: info@retailevent.ru unu +7 (495) 323 71 07
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ODPUC B YIBEKUCTAHE
TawkeHT °* TlpocneKT Myctakunnuk,7 + Ground Zero
+998 91-006-05-43 - info@expertcongress.uz

OoOdUC B MOCKBE
fonoBuHckoe Ww., 5A < BL| «<BoaHbin» od. 10019.4
+7 (495) 323-71-07 - info@retailevent.ru




